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How much greenhouse gas is emitted by what we do?

Source: How to Avoid a Climate Disaster

Growing
things
(animals,
plants)

o,
Plugging in 19%

(electricity)
27%

Making things
(cement, plastic,
steel)

31%

Getting around (trucks,
planes, cargo ships)
16%

Keeping warm & cool
(heating, cooling,
refirgeration)

7%
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Breaking down “growing things” and foods’ role in

contributing to greenhouse gas emissions

Meat Production

Bovine flatulence and
manure accounts for 2
billion tonnes of annual
GHG emissions

Growing Crops

Synthetic fertilizer

account for 1.3 billion

tonnes of annual GHG
emissions in 2010 -

estimate to rise up to
1.7 billion in 2050-ish

Chopping
Down Trees

Amazon: cattle
Indonesia: palm trees

Nigeria: charcoal

Food Waste

Food waste rot
accounts for 3.3 billion
tonnes of annual GHG
emissions

Source: How to Avoid a Climate Disaster
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Through COVID-19, Canadians continue
to care about the environment

“Since the COVID-19 outbreak, how have your
priorities changed for the following?”

“Caring for the environment”

Higher priority The Same Less

22% 72% 6%

Source: Mintel’s Global COVID-19 Tracker - Canada, July 31, 2020




“Carbon footprint” is in the middle of the pack when it comes
to the environmental issues of concern in the foods and drinks
Canadians purchase

“What environmental issues are you concerned with in the food and drinks you buy in stores?”

Packaging waste 63%
Food waste
Pesticide use
Deforestation
Genetically modified organisms
Carbon footprint I 38%
Overfishing
Water usage
Factory farming
Monocrops 15%

MINTEL

Source: Sustainability in Food - Canada, February 2020



Climate change is the top reason environmental issues matter
when buying food and drink

“Which of the following are reasons why environmental issues
matter to you when shopping for food and drinks?”

Rank
“I'm concerned about climate change.” » All ages
“It's a way for me to do my part for the environment.” » Skews over-55
“To leave a better world for younger generations.” - Skews over-55
MINTEL

Source: Sustainability in Food - Canada, February 2020



Young adults are more likely to pay more and change their diets

“Do you agree or disagree with the following statements?” (% agree)

“l would pay more for

food and drink products “Following a plant-based Organic products are

better for the
environment than non-
organic products.”

verified as being diet is better for the
"environmentally environment.”
friendly”.

18-34 Over-55 18-34 Over-55 18-34 Over-55

67% 44% 56% 35% 70% 47%
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Source: Sustainability in Food - Canada, February 2020



Canadians have a trust issue when it comes
to companies and the environment

Companies are often untruthful about the actual impact of their
environmental claims

Food and beverage companies are not doing enough for the environment

It's difficult to know which products are better or worse for the environment

MINTEL

Source: Sustainability in Food - Canada, February 2020
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Turning scraps into meals

IKEA is publishing a cookbook based
entirely on using kitchen scraps to
promote ‘circularity’.

The ScrapsBook

A cookbook for your kitchen scraps.

Currently trying to

reduce their food
waste to support
the environment.
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Eat Just gets approval for its cultured meat in Singapore

“A new space race for the future
of food is underway.”

- Good Food Institute Executive Director,
Bruce Friedrich

Agree: “l would be willing to

eat meat produced in a lab if
it looked and tasted the same
as meat from an animal.”

MINTEL

Source: Sustainability in Food - Canada, February 2020



Broader view of sustainability spotlights soil healthv

After a limited-edition launch last year,
Annie's Homegrown continues to raise
awareness about soil health and regenerative
agriculture through select products.

Annie’s parent company, General Mills,
announced it will advance regenerative
agriculture practices to include 1 million acres
of farmland by 2030.
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Vertical farming in urban areas

Source: Mintel 2030 Food and Drink Trends

PARSLEY

Grown locally with
zero pesticides

Tiw (utife of farmindys logoors
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Detailed "sustainability facts” can model nutritional labelling

Label includes:

» Carbon emissions at different stages
of product cycle

« State where made

» Packaging details

« Labour ethics

QR code uncovers more details

MINTEL

Source: "Brands are startuing to add carbon labels to their packaging” , Fast Company, February 2021



on tonnes
Ise gas are
atmosphere

JHHE

Source: Our World in Data



Source: The Martian

solve one problem an
next one, and then the
you solve enough p
to come home.”

And If

s, you get

Ilve the




Thank you!

Joel Gregoire

Associate Director,
Food and Drink (Canada)

The world’s leading market
intelligence agency

Our expert analysis of the highest quality data and
market research will help you grow your business.
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Experts in what
consumers want
and why




