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Trending in China: milk and milk beverages
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* once a day or more -
Base: 3,300 internet users aged 20-59; 3,000 internet users aged 18-49 MINTEL
Source: Mintel GNPD, January 2017-December 2021; KuRunData/Mintel, November 2017, January 2020



https://data.mintel.com/databook/1047409/#Q8
https://data.mintel.com/databook/1047409/#Q8
https://www.gnpd.com/sinatra/shared_link/181367b9-b886-4b11-bff9-7a8e40084fb2
https://data.mintel.com/databook/861087/#Q1
https://data.mintel.com/databook/990324/#Q13
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MINTEL
Source: Mintel GNPD, January 2019-December 2021



https://data.mintel.com/databook/990324/#Q15
https://data.mintel.com/databook/1049375/#Q17
https://data.mintel.com/databook/990878/#Q15
https://data.mintel.com/databook/1050073/#Q13
https://www.gnpd.com/sinatra/shared_link/11c71df4-a026-4235-9718-4efb1f208b44
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* include growing up milk (3+ years) MIiNTEL

Source: Mintel GNPD, January 2019-December 2021


https://www.gnpd.com/sinatra/recordpage/8186787/
https://www.gnpd.com/sinatra/recordpage/8200473/
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https://clients.mintel.com/insight/dairy-is-missing-out-by-not-targeting-seniors
https://www.gnpd.com/sinatra/shared_link/622c2cd7-e227-4ee1-a716-ac8c81aa6f35
https://data.mintel.com/databook/919842/#Q1
https://www.gnpd.com/sinatra/recordpage/8982322/
https://www.gnpd.com/sinatra/recordpage/8833129/
https://www.gnpd.com/sinatra/recordpage/6958087/
https://www.gnpd.com/sinatra/recordpage/6536893/
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Baby Booster FiEEEXEk
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We Developed A Holistic Approach o Feanmain
al utrition.

What should | eat? What's safe for me and m baby? A

Every loving momma is concerned with the haal(yh ovl:\yer ba’:y‘ :m‘:,‘\";”' Nutrition
Baby Booster takes the guesswork out of prenatal nutrition with ail naura) e, J265tons

for you and your baby. With 20 grams of protein, a vegetarian based DHA, g'.”""h safg
=] 73 A+ V74N able folate and more, you know you are giving your baby the best start! And as bsorp.

Zﬂ@ﬁmﬁ recover from pregnancy, Baby Booster is a great way to replenish You

YOU body, espe ’
you are breastfeeding. = &
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https://www.gnpd.com/sinatra/shared_link/221e6930-9023-4d61-b0aa-07e52a22aee5
https://data.mintel.com/databook/1050025/#Q18
https://www.gnpd.com/sinatra/recordpage/8908925/
https://www.gnpd.com/sinatra/recordpage/9570684/
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MINTEL
Source: Sai Shang


https://mp.weixin.qq.com/s/EnPGV9wWXOq2XVBsYs9FVw
https://mp.weixin.qq.com/s/EnPGV9wWXOq2XVBsYs9FVw
https://www.gnpd.com/sinatra/recordpage/8703803/
https://www.gnpd.com/sinatra/recordpage/8703803/
https://www.gnpd.com/sinatra/recordpage/8563255/
https://www.gnpd.com/sinatra/recordpage/8563255/
https://data.mintel.com/databook/1049375/#Q15
https://data.mintel.com/databook/862193/#Q5
https://clients.mintel.com/insight/beverage-mixing-at-home-is-an-emerging-opportunity
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Base: 2,971 internet users aged 20-49 who have drunk milk and flavoured milk in the last three months MINTEL

Source: KuRunData/Mintel, December 2018; Mintel GNPD, January 2019-December 2021



https://data.mintel.com/databook/1047415/#Q12_6
https://data.mintel.com/databook/919708/#Q10
https://www.gnpd.com/sinatra/shared_link/c4d0b372-bdb6-4330-9fe2-659c93375adc
https://www.gnpd.com/sinatra/recordpage/8595469/
https://www.gnpd.com/sinatra/recordpage/7099215/
https://www.gnpd.com/sinatra/recordpage/5135837/
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MINTEL
Base: 2,090 internet users aged 18-49 who have purchased tea drinks from tea houses in the last six months;

2,054 internet users aged 18-49 who have purchased tea drinks from tea houses in the last six months
Source: KuRunData/Mintel, October 2020, April 2021



https://data.mintel.com/databook/990878/#Q16_1
https://data.mintel.com/databook/1049649/
https://www.gnpd.com/sinatra/recordpage/8825413/
https://data.mintel.com/databook/990326/#Q18
https://data.mintel.com/databook/1043235/#Q12
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