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Base: 2,000 internet users aged 18+ , 2,869 Internet users aged 18-49 who used household cleaners/wipes in the past 6 months , 3,000 Internet users aged 18-59 m
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Source: KuRunData/Mintel, June, August, November 2021


https://data.mintel.com/databook/1045103/#Q11
https://data.mintel.com/databook/1049155/#Q12
https://data.mintel.com/databook/1101397/question/Q17?country=7&d=city&d=age&d=monthly_personal_income&d=gender#Q17
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Base: China: 2,890 internet users aged 18-49 who have used household cleaners in the last six months

Source: KuRunData/Mintel, August 2021



https://data.mintel.com/databook/1049155/?Q11_flipped=1&Q11_flipped_off=0&Q11_flipped_off=1&Q11_flipped_off=2&Q11_flipped_off=3&Q11_flipped_off=4&Q11_flipped_off=5&Q11_flipped_off=7&Q11_flipped_off=8&Q11_flipped_off=9#Q11
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Free packet of sunflower seeds
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Read on mintel.com


https://www.threemain.com/collections/shop
https://greenteck.store/products/greenteck-5l-starter-pack?pr_prod_strat=copurchase&pr_rec_id=e694e8fd8&pr_rec_pid=6777533399199&pr_ref_pid=6777560662175&pr_seq=uniform
https://detail.tmall.com/item.htm?spm=a1z0d.6639537.1997196601.138.724e7484dRzw8G&id=667835371494&skuId=4984304179613
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BUTLER

Dish soap Bathroom liquid  Air Freshener Fabric softener

BUTLER PROBIOTIC (395145 1 B S) BIOBUM HOME Range with Postbiotic Bioferment
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Read on mintel.com


https://www.biobum.pl/
http://allbarun8.cafe24.com/product/list.html?cate_no=67#none
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Base: 1,000 internet users aged 18+ in China, Japan, US, France
Source: KuRunData/Mintel, Rakuten Insight/Mintel, Kantar Profiles/Mintel, August 2021, GNPD


https://gailc.tmall.com/?spm=a220o.1000855.1997427721.d4918089.6d984587nuR484
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Base : JP, 1,000 internet users aged 18+; US, 1,000 internet users aged 18+

Source: Rakuten Insight/Mintel, Kantar Profiles/Mintel, March 2022;
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https://www.gnpd.com/sinatra/shared_link/8da035a9-68c3-4f0d-8c40-9ccfa707cc6b
https://data.mintel.com/databook/quan-qiu-xiao-fei-zhe-san-yue-2022-mei-rong-ge-ren-hu-li-he-jia-ting-march-2022/?QBPC_TRACKER2_pin=group-1&QBPC2_pin=group-1&QBPC4_W5Grid_pin=group-1&country=1&country=13&country=3&country=30&country=46&country=7#QHH1_W6
https://data.mintel.com/databook/global-consumer-march-2022-beauty-personal-care-household-march-2022/?QBPC_TRACKER2_pin=group-1&QBPC2_pin=group-1&QBPC4_W5Grid_pin=group-1&country=1&country=13&country=3&country=30&country=46&country=7#QHH1_W6
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Read on mintel.com


https://uk.thenueco.com/pages/forest-lungs
http://www.bloomagebioactive.com/developing.html
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https://smolproducts.com/pages/smol-bundle
https://www.unilever.com/brands/home-care/cif/
https://everdaily.co/products/the-ever-concentrate-mandarin-basil
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Active Enzymes Detergent Color Catcher
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https://easenewyork.com/products/laundry-detergent-sheet
https://urbanpapa.com/product/%EC%9D%B4%EC%A7%80%EB%9F%B0%EB%93%9C%EB%A6%AC-%EC%84%B8%ED%83%81%EC%84%B8%EC%A0%9C-72%EC%A0%95/29/category/1/display/2/
https://shopus.norwex.biz/en_US/customer/shop/product-detail/403488
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Refill station
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https://www.instagram.com/p/Cg2GJ79rqAL/
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The world’s leading market
intelligence agency

Our expert analysis of the highest quality data and
market research will help you grow your business.
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Experts in what
consumers want
and why




